
8/06/2022

1

The success of tourism brings with it 
the real risk of spoiling our natural 
and beautiful holiday destinations.

Globally, over 35 million tonnes
of solid waste is generated per year by 
visitors.

80% of all tourism takes place in 
coastal areas
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NSW in 2021 

71.8 million visitors 
$22.3bn 

91.6 million overnight stays
=

25,000 tonnes 
of visitor litter

First Wave to Ground Swell
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Ground Swell’s aim is to assist the 
tourism community in reducing litter 
hotspots by 30% and to phase out 
problematic and unnecessary plastics 
by 2025.

3 online sessions.   2 litter checks.  1 Action Plan

May - June

July - Aug

Sept - Nov
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EPA’s Own It & Act Framework

Enablers:
• Leadership
• Commitment
• Permission
• Processes
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www.take3.org

Local Litter Check – hotspot – 48 sqm sample
Ironbark Flat Picnic Area

69 pieces of litter collected
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Ground Swell after 3 months:  GOOD NEWS!

63 Participants…. and counting

Collaborative hubs being formed 

Tourism business surveys being completed, Litter Checks 
underway, businesses beginning to post their commitment 
and actions on social media.  

Working towards establishing first tourism litter base line

First Wave to Ground Swell
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